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Paducah Bank has been named one of the Best Places to Work in Kentucky, an initiative dedicated to finding and recognizing
Kentucky’s best employers. • Now people all across Kentucky will know what we always knew. Paducah is a great place to
be. Paducah Bank is a great place to bank. And now, we're proud to say, Paducah Bank is one of the state’s best places to
work! • Come see why our people love to work here and our customers love to bank here!

Kentucky’s Best Places to Work selected by these participating partners: Kentucky SHRM Council, Kentucky Chamber of Commerce, Best Companies Group and Business Lexington. Paducah Bank selected among medium sized companies.
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WE LIVE
in a

fast-paced

world.

We have come to expect

fast

food . . . overnight delivery . . .

rapid

transit . . . high-speed

banking hours

access . . . around-the-clock
service . . . 365 days a year.

www.paducahbank.com . . . . . . . . . . . . . . . . . . . .24 Hours
ExpressLine (24 Hours) . . . . . . . . . . . . . . . . . . .575.6677

It is the world we live in. But
there is one bank . . . in one
community . . . that has found
a way to

express itself in this

fast-paced environment without
losing touch with the people
who choose to come its way. That
bank is Paducah

Bank!

The Official Publication
for The Paducah Bank
and Trust Company
555 Jefferson Street
PO Box 2600
Paducah, KY 42002-2600
270.575.5700
www.paducahbank.com
Photography by
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LOBBY
Monday-Thursday . . . . . . . . . . . . . . . . 8:45 a.m. - 4 p.m.
Friday . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8:45 a.m. - 6 p.m.
Saturday (Lone Oak) . . . . . . . . . . . . . . . . 9 a.m. - 1 p.m.

a product or service or would

LONE OAK
2701 Lone Oak Road . . . . . . . . . . . . . . . . . . . . .575.5711
W E S T PA R K
2777 West Park Drive . . . . . . . . . . . . . . . . . . . .575.5725

H

atm locations

M A I N O F F I C E . . . . . . . . . . . . . .555 Jefferson Street
DRIVE-THRU
Monday-Thursday . . . . . . . . . . . .7:45 a.m. - 5:30 p.m.
Friday . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .7:45 a.m. - 6 p.m.
Saturday (Lone Oak) . . . . . . . . . . . . . . . . .9 a.m. - 1 p.m.

M I D - C I T Y . . . . . . . . . . . . . . . . . . . . . . . . . . 2401 Broadway
R E I D L A N D . . . . . . . . . . . . . . . . . . .5542 Reidland Road
L O N E O A K . . . . . . . . . . . . . . . . . .2855 Lone Oak Road

banking center locations

(Super Valu parking lot)

MAIN OFFICE
555 Jefferson Street . . . . . . . . . . . . . . . . . . . . . .575.5700

W E S T PA R K . . . . . . . . . . . . . . 2781 West Park Drive
S O U T H S I D E . . . . . . . . . . . . . . .3330 Irvin Cobb Drive

MID-CITY
2401 Broadway . . . . . . . . . . . . . . . . . . . . . . . . . . . .575.5763

GLENN HALL

If you have questions about

H

J A C K S O N S T R E E T . . . . . . .2965 Jackson Street
(Super Valu parking lot)

REIDLAND
5542 Reidland Road . . . . . . . . . . . . . . . . . . . . . .575.5761

like to obtain a copy of Paducah
Bank’s Expressions!, contact
Susan Guess at 270.575.5723
or susan@paducahbank.com.
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Member FDIC

Dear f riends,
ou probably think of a bank as an amalgam of facts and figures, credits and

W

debits. And while much of what we do is centered on the formulations and
calculations of numerous numerals, these are only material representations of the true
persona of Paducah Bank. For a bank’s bottom line is only as viable as its front line and
the lines of fabulous people who walk into our lives each day. Take for example our many
friends at the Purchase Area Health Department , the focus of this edition of Expressions! For

W

many years the heroic health professionals at this stalwart member of our healthcare
community have been watching over our public health and safety with a careful and

H

conscientious eye. We take great pride in helping to keep them financially sound of body
and bottom line.

Q

F

Working along those same lines is our friend, Scott Ware , an

Arkansas transplant whose blood is bleeding a little more blue than Razorback red.

Y

Joe Framptom, CEO
Wally Bateman, PRESIDENT

There’s the artful duo of Keyth Kahrs and Elaine Spalding . Now wedded to our wonderful
city, these two have vowed to put their best effort into both our culture and our commerce. Shirley Walker’s been doing that

Y

for years in her hometown and continues to commit her time and energy to local programs and boards like that of the
Health Department. And speaking of local flavor, what would Paducah’s historic downtown be without the Cajun charisma
of Whaler’s Catch and caterer Linda Crowe ?

F

We hope the lines keep forming and the friends keep coming . . . both to a

city and county we hold dear and to a bank we are proud to be a part of!

W

Q

H
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George is a registered representative with and offers insurance
products and securities through Linsco/Private Ledger.
You can reach George at Paducah
Financial Consultants by calling 575.6636.

hen investing, use time to your advantage.
Sports pundits often predict the big winners at the
start of a season, only to see their forecasts fade away as their chosen
teams lose. Similarly, market timers often try to predict big wins in
the investment markets, only to be disappointed by the reality of
unexpected turns in performance. While it is true that seasoned
financial professionals can sometimes use market timing to their
clients’ advantage, for those investors who do not wish to subject
their money to such a potentially risky strategy, time—not timing—
could be the best alternative.

What is market timing?
Market timing is an investing strategy in which the investor tries to
identify the best times to be in the market and when to get out. One
of the biggest risks of this strategy is potentially missing out on the
market's best-performing cycles. For instance, say that an investor,
believing the market will go down, takes his or her money out of
stocks and places it in more conservative investments. However,
while the money is sitting on the sidelines, the market enjoys its
best-performing
months. In this
case, the investor has
incorrectly timed the
market and missed those
top months. Perhaps the
best move for most individual
investors—especially those striving toward long-term goals—might be
to purchase shares and hold on to them throughout market cycles.
This is commonly known as a “buy-and-hold” investment strategy.
History indicates that purchasing investments and then holding
on through the market’s ups and downs can potentially work to
your advantage. For example, a hypothetical $10,000 invested in the
Russell 3000 Index (an unmanaged index that cannot be invested
into directly and which measures the performance of the 3,000 largest
U.S. companies) in December 1994 and held for 10 years, would
have risen to $26,329.71—or a cumulative price gain of about

163%—by December 31, 2004. If the investment was cashed out two
years earlier at year-end 2002, it would be worth only $18,580.70.
Impatience would have cost more than $7,700 or almost half of the
total price appreciation over the 10-year period. Past performance
cannot guarantee future results.

Long-term benefits.
If you’re not a professional money manager, your best bet may be to
buy and hold. Through a buy-and-hold strategy, you take advantage of
the power of compounding, or the ability of your invested money to
make money. Compounding can also help lower risk over time: as your
investment grows, the chance of losing the original principal declines.
Buy and hold, however, doesn't mean ignoring your investments.
Remember to give your portfolio regular checkups, as your investment
needs will change over time. For instance, a young person who begins
investing for long-term goals, such as paying for his or her children’s
college education or even his or her own retirement, will likely allocate
a large portion of his or her portfolio to stocks. Even though they
have the potential for loss and short-term volatility, history shows that
investing in stocks offers the potential for long-term growth. Yet as
the investor ages and gets closer to each goal, he or she will want to
rebalance portfolio assets as financial needs warrant. Many experts say
annual portfolio reviews are an essential step for helping to keep you
on track to meeting your goals.

Time is your ally.
Clearly, time can be a better ally than timing. The prudent approach
to your portfolio is to arm yourself with all the necessary information
and then take your questions to a financial advisor to help with the
final decision making. Above all, remember that both your long- and
short-term investment decisions should be based on your financial
needs and your ability to accept the risks that go along with each
investment. Your financial advisor can help you determine which
investments are right for you. n
Securities and Insurance Products offered through Linsco/Private Ledger. Member NASD/SIPC Not
FDIC Insured. May Lose Value. Not Insured by any other Federal Government Agency.
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Donna Davis, and her lively lending team, plays a major role in developing
successful financing strategies for Paducah Bank’s mortgage customers. >>
!
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o matter what size the house or what you plan to do in it,
(we’re referencing the playhouse here of course) Donna
Davis and her team of professional loan officers can help you raise the
roof! She has the go-getter style of your favorite real-estate agent with
the military precision of a combat leader or the strategic play-making
of a football coach. Objective? To see you through the tangle of
financial details that, with some banks, can be a morass of paperwork
and problems. At Paducah Bank, it’s as easy as signing your name.
With Donna and her team, it’s a done deal.
In a recent year, Donna and her supportive staff closed 470 loans
for a total of more than 61 million dollars. Donna calls herself an
outgoing, friendly, multi-tasker. Her results depict her as a master
sergeant of mortgage financing. “I especially love financing a couple’s
first home, and it’s really gratifying to help someone save money when
they’re seeking the best mortgage package for their new purchase,”
Donna says.
Simplifying the process is a serious goal for the platoon of Paducah
Bank mortgage lenders. “I really believe we are the quickest, most
efficient, and most communicative lender in our market,” Donna
boldly asserts. “Our customers never have to guess where they are in

from the Orlando area, a more metropolitan market, it’s so fulfilling to
see my employer and my peers serving in so many capacities in this
community and giving back so much to their friends and neighbors.”
And as altruistic as Donna definitely is, winning is still a big part
of her game plan. “I love Pittsburgh Steelers football. In fact, I’m
obsessed with it,” she admits. When we asked what she finds most
gratifying in her spare time she responded, “When the Steelers win.”
When she’s not playing armchair quarterback, she enjoys the theatre,
reading, and following politics and current events.
She’s also a corporate vice president with a sense of honor and a
sense of humor. Donna served in the US Army from 1986 to 1988
as a finance specialist. But occasionally she says they let her “play
soldier.” On a mission to move an entire kitchen staff (in kitchen
white uniforms) in a five-ton truck, Donna was given the opportunity
to drive them to their destination. In that effort, she managed to
drive the front tire into a hole around chest-deep sending green
Kool-Aid “and whatever else was back there” onto and all over
the previously spotless staff. “It took an entire platoon of females
and two male drill sergeants to get the five-ton out of the hole.
The amazing part was they still let me drive it,” she laughs,

believe we are the quickest, most efficient, and most communicative lender in our market.” —DONNA DAVIS
the process or what will happen next. And that’s primarily because we
have such a great team. We have a wonderful group. We communicate
well. We all enjoy working together. We keep it simple and fun as much
as possible.”
Donna admits that the bank’s genuine concern for its customers
and community is at the heart of everything they do. “We truly want
what is best for all involved and for the betterment of our community,”
she says. Her own personal civic-mindedness is exhibited by her
involvement with the United Way board and the current fund-raising
campaign. “As the saying goes, no man is an island. Having come

“even back it out of the hole while everyone pushed!”
During basic training, Donna remembers having her laundry picked up once it was bagged and ready for cleaning. “I made
the mistake of asking when they were coming to do our boots. Needless
to say, I spent the evening polishing my entire company’s boots!”
Live and learn. And Donna has done so. From the military precision
of the armed forces to the strategic planning on the football field,
Donna takes the best of her experiences and synthesizes them to bring
her personal best to the process of Paducah Bank’s mortgage lending
services.

>>
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Team Players and Their Thoughts
Cindy BAILEY

Loan Officer • 3 years at Paducah Bank

I think our knowledge of the various products that we have to offer really sets us apart from the competition. If we, the
supporting staff, don't know the answer to a question, then Donna does. We work as a team and depend on each other
to get the job done. When I say done right, did I mention quick and efficient? • I can honestly say I LOVE banking.
It’s great to work for an institution that truly cares not only for fellow co-owners, but the client as well. • I have two
daughters at UK, so I enjoy visiting Lexington and shopping! • If my peers were asked about my distinguishing characteristic, they’d
probably say “my dedication.” • If they were asked what my most annoying quality is, they'd probably say I’m always asking “Why?”

Cynthia BRISTOW

Mortgage Originator • 17 years at Paducah Bank

We value all of our customers and treat them with respect. We’re good at what we do
and we always look out for our customers’ best interest. • I like coming to work
and it’s still fun after all these years. I love meeting new people and seeing familiar
faces; being able to help people with their financial needs. • My favorite thing to
do outside work is dance. I love it. I also like to travel, have meals prepared for me,
read, talk, and I’ve been known to do a little shopping. • If my peers were asked about my distinguishing
characteristic, they’d probably say “my honesty and tenacity.” • If they were asked what my most annoying
quality is, they’d probably say “my propensity to be opinionated.”

Betsy LOCKETT

Retail Lender Trainee • 3 years at Paducah Bank

I am always impressed with how fast and efficient I think we are when taking care of
a customer’s loan needs in our mortgage department. I think our customers are, too.
• When I come to work every day, it’s gratifying to know that our name will always be
Paducah Bank, not a/k/a whatever! That’s very good to know. • In my spare time,
I enjoy camping in the summer and shopping in the winter. • If my peers were asked
about my distinguishing characteristic, they’d probably say “my identical twin sister.” • If they were asked
what my most annoying quality is, they’d probably say that “I talk way too much” . . . but sometimes that
can be a good thing!

10
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laine Spalding and Keyth Kahrs marry commerce and culture in their devotion to the city they’ve now
personally and professionally embraced. Both arrived at the shores of the Ohio from westerly locales and
both made a solemn vow to take this city as their own—to have and to hold, in downtown and in Lower Town!

Elaine SPALDING

story on page 14

Keyth KAHRS

story on page 18
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Do you take the CHAMBER to be your newly wedded responsibility?

Elaine Spalding said,
“Don’t they do that here?” Well, they do now.
fter a POPS concert a couple of years ago, at which Elaine
Spalding and Keyth Kahrs cut a bit of a rug in the aisle
of the Carson Center to Terry Mike Jeffrey’s Beatles revue, Elaine says
she got some phone calls and e-mails. “Apparently they thought it was
funny to see the Chamber exec dancing in the aisles. Don’t they do
that here?” she queried. Well, if they didn’t before, they do now (and
they should)!
And if you know Paducah’s number one business booster you
know that open exuberance and spontaneous energy are part of the
promotional package that, in 2000, the Chamber search committee
identified and embraced when they asked Elaine Spalding, “Do you
want to come to Paducah and lead our Chamber of Commerce?”
To which she happily said, “I do!”
Elaine actually began her educational and intellectual journey
here at Murray State University when she got her BS degree in
1980. But she wandered around the west coast for awhile learning her
trade and getting some valuable experience. She promoted the Greater
San Antonio Chamber of Commerce from 1981 to 1991, provided
marketing expertise for the Louisville Area Chamber until 1996, then
moved to the far ends of the continent to become the president of the
Beaverton Oregon Chamber of Commerce working with the likes of
Nike, Inc. and Intel Corporation. Wow! And then?
Well, being the sunny personality that she is, the cloud cover in

14
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Beaverton began to get her down and the blue skies over Paducah
looked warm and welcoming. “When I interviewed for the job, the
committee took me on a tour of Paducah. I could not believe all the
changes that had occurred since I was in college in the early 80s,”
Elaine remembers. “We used to come over to Paducah for dinner at
Stacy’s but you didn’t go any further downtown than that. Now, the
downtown area is so beautiful. I still love the cobblestone streets, the
locally-owned restaurants and being so close to the river.”
And for the past six years, she has loved being the head honcho
of the Paducah Area Chamber of Commerce. “We are blessed with
wonderful business leadership here in this area. My first boss was
Tim Farmer, followed by Susan Guess, George Sirk, Glenn Denton,
Dan Key, Kelly Nuckols, and next year’s chair is Barbara Veazey.
What a great line-up of leaders to work with and what a supportive
membership I’ve found in this region. The depth and breadth of this
business community has really impressed me.”
Elaine (literally) basks in the sunshine of the region’s eclectic
business culture. “So many folks have lived in other parts of the
country or traveled extensively. They bring a great deal of expertise to
the table. They have a passion for their business and our community.
So many other communities really struggle to get good business
leaders involved,” she adds.
Elaine has sought from day one to be a real voice for the business
community. Her infectious laugh and contagious excitement can
transform even the most staunch boo-bird into looking at life in the
greater Paducah environ as one of great possibility. It’s hard to be down

when the voice of the Chamber is so up. And she’s
not just after the locals. She sees the greatest
potential when everybody’s in on the happiness.
“We need to continue to build our relationships
with our regional partners. The successful communities around the country don’t worry about
county or state lines. They approach their economic
development efforts with a regional strategy that makes sense for the
business community,” Elaine advises. “We need to encourage government
leaders to embrace regional thinking. Think about where the jobs are
located, where people live, where they shop and where they spend their
entertainment dollars.”
As a matter of course, Elaine practices what she preaches. She
works very hard to maintain productive working relationships with the
governing branches of the city and county, the Economic Development
Council, the local Convention & Visitors’ Bureau, Main Street and the
many other agencies and organizations whose purpose is in line with
that of the Chamber—to create a climate that welcomes businesses
and industries that further enhance the success of this historic city and
surrounding region.
One of the entities that she’s frequently worked with and that she
lauds for its sense of community is the one and only Paducah Bank, of
course. “The people at Paducah Bank are such strategic thinkers. The
whole Lower Town program is a signature project for them. What a
great deal of time and talent they have devoted to the revitalization of
this neighborhood,” Elaine comments. “They practice the concepts
from the book, Good to Great, every day. I have so much admiration and
respect for Joe Framptom, Wally Bateman, Susan Guess, Marty Nichols,
Maurie McGarvey, Tom Clayton, and the list goes on and on. Their
employees are all wonderful people that you enjoy being around. They
really care about this community and volunteer with every major civic
organization. When you have a new project, you want to make sure you
have someone from Paducah Bank on board. Having Paducah Bank as a
locally-owned bank is one of the best things we have going for us!”
And of course, the Chamber wasn’t the only thing Elaine devoted
herself to when she arrived in the heartland. She married Keyth Kahrs

16
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shortly after taking her seat at the head of the
Chamber table. And this whole wedding thing
got even more intricate when Craig and Susan
Guess announced that they would marry after a
Chamber Annual Dinner a few years ago. “I
thought they were kidding when Craig said they
were getting married that night. But they had the license
and Judge Donna Dixon was there to perform the ceremony right
after the awards program. What a kick!” Elaine definitely has a way of
bringing people together!
And what’s the best part about being together with Keyth? “He’s so
romantic! He leaves me love notes in my luggage and prepares wonderful
gourmet meals for us and plans romantic get-a-ways. I’m a very lucky
woman.”
Paducah’s Chamber of Commerce is lucky as well. n

Up Where She Belongs
Obviously, the Kentucky Chamber of Commerce Executives (KCCE)
recognize Elaine’s capacity for greatness. They recently placed her up
where she belongs-at the top of the charts! This fall Elaine was named
Chamber Executive of the Year by the KCCE. The organization is a
statewide network of professionals composed of local chamber of
commerce representatives and community leaders across Kentucky.
Spalding received the award at KCCE's Fall Conference recognizing
her outstanding achievements during her tenure as Paducah Area
Chamber of Commerce president.
Spalding was also appointed president-elect of the 2006 KCCE
board of directors. The board of directors guides the professional
development of chamber executives, employees, and volunteers
across the Commonwealth.
The Kentucky Chamber of Commerce Executives has been serving
chamber professionals for nearly 25 years and is dedicated to promoting professional education, ethical standards, and efficiency in
chamber of commerce management. KCCE is administered by volunteer
chamber professionals and the Kentucky Chamber of Commerce.
“This award is really for the entire Paducah Chamber. We have a
wonderful team of business leaders and staff,” said Elaine.

Do you take these ARTISTS to be your newly wedded compatriots?

Keyth Kahrs said,
he vast serene landscapes by artist, Keyth Kahrs, invite
the observer to pitch a tent at the base of the Sierra Nevada
mountain range or cast a fishing line into Smith Bay on Kentucky
Lake. The calming images in his watercolor paintings belie the adventurous spirit of the world traveler, skydiver, and outdoor enthusiast
who relocated to Paducah from Tucson, Arizona.
What motivated this western warrior to forge eastward to the inland waterways of western Kentucky? “I had the opportunity to leave
my former position as a computer artist in Tucson with a severance
package,” Keyth explains. “But of course, it was much more than that.
At that time, Elaine and I were engaged and she planted the seed that
got me thinking about the Artist Relocation Program. The idea of
doing something different with my career and getting in on the ground
floor of such a community project was a terrific incentive for me.”
After his move to Paducah, Keyth wasted no time in getting
involved in the artist endeavors of the local landscape. He has painted
two commissioned works for Murray State University. The architectural
renderings of Pogue Library and Lovett Auditorium currently hang in
the MSU Alumni Center. His art entitled Leaping Largemouth was
painted in acrylic on a round wood disk and was a part of the 2004
Lower Town Artists Group Show at WKCTC. An avid fisherman,
Keyth has done several paintings of Kentucky Lake and Land Between
the Lakes, including a panoramic view of Smith Bay on Kentucky
Lake. The painting was created in four panels painted from four
photographs meticulously spliced together. Keyth’s most recent work
is near completion, a two-mural project at Stone Creek Kennels. One
mural depicts Ginger Bay at Land Between the Lakes, the other is of
a Southwestern desert scene including saguaro cacti. These murals
blanket the walls in two state-of-the-art suites offered to pet owners

18
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who wish to pamper their pet(s) in style.
Keyth has painted mostly in watercolor but also works in oils and
acrylics. He traditionally paints landscapes but has recently started
adding figures to them.
His love of fishing and his interest in Native American cultures
inspired Keyth to name his new studio/gallery Leaping Trout Studio.
The property, located at 723 Madison Street, was an extensive renovation project undertaken with the support and assistance of his partner,
Elaine Spalding, president of the Paducah Area Chamber of Commerce.
Keyth describes himself as a photo realist, “but not fanatical photo
realism. I do a looser rendition of photo realism-a little more expressive,
I hope.”
Keyth often paints from photos and meticulously pencils in each
detail on the canvas before he ever touches a paintbrush. On his extensive travels and camping trips, he shoots rolls of film and digital
pictures often marking many for future use as subjects for paintings.
Keyth has already played an important role in the community since
he arrived here a few years ago to join forces with both the Lower Town
Relocation Program as well as his favorite female! He was one of four
local artists who rendered the massive mural of Canadian designers
Christina Zeidler and Deanne Lehtinen onto the lobby wall of the
Luther F. Carson Four Rivers Center, making him forever a part of
the center’s history and art.
In addition to joining the Lower Town Artists, Keyth was also joined
in marriage to Elaine Spalding upon his move to the heartland. What’s
the best part of that union? “There are a lot of best parts,” Keyth wisely
responds, “but if I had to pick one, it would be sharing Elaine’s love of
travel and adventure. As traveling companions go, Elaine is by far and
away the best. We have lots of fun together!” n

do! ”

The Purchase District Health Department
hey support the needs of seven western Kentucky counties.
They provide pregnancy tests, nutrition counseling, breastfeeding counseling, and prenatal information. They dispense thousands
of immunizations each year. They sponsor programs like Healthy Start,
smoking cessation, family planning, abstinence education, cancer
screenings, chronic disease education, and health fairs. They diagnose
and investigate health problems and hazards in scores of communities.
They link people to needed personal health services, and inform,

20
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educate, and empower people about health issues. Is this a local super
power? Well, in many ways, yes. They’re the super people who serve
the Purchase District Health Department.
With administrative offices in both Paducah and Mayfield, this
cadre of community health clinicians is SUPERvised by Public Health
Director Charlie Ross. “I took the job in 1999 after having spent
25 years in various capacities with the Purchase Area Development
District,” says Charlie. “As director, my basic responsibility is to serve
as the chief administrative officer for the department, executing
policies to safeguard the health of the community.”

And you thought it was hard to get your seven-year-old to take his
vitamins? What if you had to try and make sure babies are healthy, kids
are getting immunized, the elderly are eating right, the restaurants are
clean, the sewage is being disposed of properly, teens aren’t smoking,
and there’s peace on earth. OK, that may be a stretch.
But just look at the stats. The PDHD employs or contracts with
more than 200 people in the seven-county district which includes
Ballard, Calloway, Carlisle, Fulton, Graves, Hickman, and McCracken
in a variety of disciplines including RNs, ARNs, LPNs, PTs, STs,
OTs, health environmentalists, registered dietitians, health educators,
epidemiologists, home health aides, health clerks, human resources
managers, financial professionals, and physicians along with numerous
other para-healthcare providers. Whew! No wonder Charlie’s beard is
getting a little gray.

And to top it off, like many municipal programs in our country,
he’s trying to do more with less. “One of the biggest challenges right
now is declining revenues from Medicaid and other sources while
expenses of operation like vaccines, liability insurance, employee health
insurance, gas, and many other commodities are rising in price,” he
admits. In addition, Kentucky’s relative public health status continues
to be abysmal, ranking at or near the top of numerous indicators of
poor health—heart disease, cancers of several varieties, diabetes, lack
of physical activity, and the list goes on. “Doing more with less is
our mantra of the moment,” Charlie adds. Yet, the PDHD forges
ahead with MANY missions of good health in their attempt to create
healthier communities. “We have a host of programs going on in all
our counties with a focus on promoting greater public health such as
smoking cessation, promoting changes in diet and exercise especially
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among youth, looking for more opportunities
for physical activities like parks and walking/
biking paths and so on.”
However, when you look at the list of basic
programs the PDHD has undertaken for as long
as it’s been in operation, the admonition to the
populace to be more healthy is like icing the cake. The ingredients of
this work-horse agency include health services which are targeted to
everyone in our communities from expectant mothers to pre-schoolers
to adolescents to senior citizens. “There are no elements of society
that our agency doesn’t have a relationship with in terms of health,”
Charlie explains. Add to that a HOST of special programs
and projects targeted to educate and enhance the health
of western Kentuckians. “One of our primary accomplishments has been to steadily increase services,
particularly preventive clinical services while reducing
or maintaining staffing levels; in other words doing
more with less,” Charlie reiterates. “We’ve done this
through improved technology, but mostly through
the dedication and hard work of our nurses,
clerks, and the other team members that
serve our constituents.”
Here are just a few examples:
The KIDS Now program—made
possible by tobacco settlement
funds appropriated by the General
Assembly, including Healthy
Start and folic acid for women
of child-bearing age. Making folic
acid (otherwise known as Vitamin
B-6) available is greatly reducing
the prevalence of neural tube
defects among newborns.
HANDS is a home visiting program for first-time parents. This
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program has received national recognition as a model for early
childhood growth and development particularly in the dramatic
decrease in reported child abuse and neglect.
The agency also has programs associated with oral health services,
diabetes, and lead detection/prevention and numerous coalition
efforts focusing on cancer, obesity, and many other health concerns.
The group has also supported a partnership with several agencies,
most notably the Purchase Area Health Education Center at Murray
State to sponsor the West Kentucky Children’s Health Coalition. The
work of this group has resulted in the treatment of literally thousands
of children with fluoride varnish, sealants, health education and
restorative care for oral health care needs.
A more recent partnership, involving local hospitals, UK
Extension offices and the Marshall County Health Department
is a special education/community awareness event called
Colossal Colon. Scheduled for February 2006, the event, to be
held at the Kentucky Oaks Mall, will feature a giant (40 foot)
mock-up display of the human colon. The coalition hopes to
attract local schools to educate children while “getting the
community’s attention” about the importance of early screening
intervention.

A

s the Health Department struggles to make our budget
workable, like many other municipal entities, it is

only with the help of the financial professionals at Paducah Bank
that we can truly continue to meet the public health needs
of our communities in a financially responsible manner.
—C H A R L I E R O S S , P U B L I C H E A L T H D I R E C T O R

The PDHD must also be alert to the ever-possible
world of trauma and tragedy. “Some of the biggest changes
in the past six years in our organization were results of
the 9/11 attacks. We have put much more emphasis on

Healthcare you can BANK on.
“My relationship with the Purchase District Health Department began in 1997. Since that time I have developed
a tremendously rewarding relationship with Charlie and their accountant, Stephanie Hays, both of whom wear a
lot of hats at the agency. I know they will call me when any need regarding their account arises. One of the most
productive services we provide to the PDHD is direct deposit for their employees. I have 13 years of experience
with ACH (bank talk for direct deposit), so I know first-hand the many benefits that automated payment and

By Melissa LINDSEY

deposit bring to customers like the health department.
I’m really proud of the fact that Paducah Bank can be a part of the solution to help this agency and others save time and money that
can be better used on what they are about—which is taking care of the health needs of our communities. They provide both physical and
emotional support to adults and children, and are proactive by planning and executing so many prevention programs like smoking cessation
and postponing sexual involvement among teens. The longer I know them, the more I recognize all the things they are involved in. Most
recently, Charlie mentioned they were assisting hurricane victims from New Orleans who had been relocated to our area.
I can’t close without saying a few words about Stephanie. She is generally the one who contacts me as needs arise. She makes my
day every time she calls. If you have never met Stephanie, I’ll just have to explain that she’s the most bubbly person I have ever met—
truly! Enthusiasm like hers can’t be faked. I have come to understand that her continual optimism is simply a sign of her devotion to what
she does . . . for all of us.”

emergency/bioterrorism preparedness, working with hospitals and
other emergency service partners in preparing for natural and/or
man-made disaster scenarios,” Charlie adds. In response to those
concerns, there is now an emergency radio network housed in the
health department linked to area hospitals and other emergency
agencies. The group is also installing satellite phone/radios in the
same locations. The recent hurricanes in the Gulf proved how
valuable SAT phones are when other systems are overwhelmed
or destroyed.
And aging is a factor for all of us including the PDHD. Most
of the health department facilities are more than 50 years old.
Consequently, the need for technological and physical renovation

and improvement is of major concern as well, along with the
onslaught of a brain drain.
“What most people aren’t aware of is the transition of knowledge,” Charlie explains. “Due to a retirement incentive created by
the legislature, finding and recruiting good people and encouraging
the growth of a new generation of public health leaders is a big
challenge.”
And those are big shoes to fill. When you look at the exhaustive
list of programs, services, projects, and partnerships that the PDHD
can proudly place on its organizational resume, it’s apparent that only
conscientious, committed, caring professionals need apply. n
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Shirley WALKER Shares One of Paducah’s Best Kept Secrets!
hen a public institution seeks the guidance of
local board members, what are they looking for?
Someone with knowledge of the area and its constituents? Someone with experience in a related field? Someone
with mature judgment and reasonable input? In the case of the
Paducah-McCracken County Health Department, they were
looking for someone like Shirley Walker.
Shirley has been a member of the Health Department’s board
for almost 15 years now as a consumer representative. She brings
to the group a varied background, the elements of which range
from her work with the Paducah Chamber of Commerce as the
director’s executive secretary, to her long-term financial experience
during her 26 years with Citizens Bank and Trust, to her most
recent responsibilities at Milner & Orr Funeral Home as a PreNeed Counselor and Licensed Funeral Director.
“I assisted Ron Davenport, the Health Department’s former
administrator, and the department with its investments during
my years at Citizens Bank,” Shirley explains. “In 1990, when he

inquired if I would be interested in serving on the board, I submitted
an application and it was approved on the state level.” Shirley’s been
serving as a board member ever since.
Board members attend quarterly meetings where health concerns
and issues are discussed and financial matters are reviewed, along
with topics like improvements to facilities, which is of distinct
concern all around the Purchase Area. “Since tax dollars are involved, the board feels a great deal of responsibility where spending
is concerned,” Shirley adds. “As a board member, I’m very pleased
that the tax rate has been in place and unchanged for approximately
20 plus years.”
Shirley sees the role of the county Health Department as a vital
one with regard to public health and safety. After all, it’s the very
community she’s been a part of for more than a quarter century
and one she has great affection for.
“The Health Department was very active most recently in preparing and inspecting a shelter, along with several other agencies,
for the Katrina/Rita evacuees, even though the need did not arise.
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We were pleased
that we were prepared and ready to
embrace an endeavor such as that national crisis,” Shirley adds.
Although Shirley contends that many of the Department’s myriad
programs and services are crucial to the region’s corporate health, she
believes much of what the comprehensive organization offers is still a
well kept secret. “We must continue to make strides in spreading the
word about the wonderful wide-spread work the agency provides,
particularly with regard to teen sexuality issues as well as no-smoking
campaigns.”
The Department has been pervasive in its approach to instilling a
no-smoking philosophy among area youth. Most visible have been
scores of billboards (pictured above) around the community showcasing
individual representatives of city and county schools speaking out
about being smoke-free!
“I was very gratified with our resolution to write letters to local
schools about our concerns for vending machines on site and our

request for them to look at more healthy ways to provide
snacks for students,” Shirley recalls. “The board has also been
in favor of the smoking ban in public places that Dr. Shawn
Jones has been working on.”
Concern for the health and safety of the community at large is
only one of many civic endeavors Shirley gives her time to. She is
also active in the River City Business & Professional Women,
Paducah Breakfast Lions Club, Chamber of Commerce, United Way
and is an active member of Immanuel Baptist Church. She also
serves on the boards for McAuley, Mercy and Dublin Manor (senior
housing affiliated with Lourdes Hospital), and Paducah Bank.
“I am very proud of the accomplishments of Paducah Bank, and
most pleased with the investments they make not only on behalf of
their customers, but on behalf of their community neighbors,”
Shirley comments. “No other financial institution in this city and
county puts more money or energy into the matters that lie at the
heart of Paducah’s future success.” n
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John HARRIS
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inda has been catering delicacies for diners for 21 years at
Whaler’s Catch. Tom has been cooking up John Harris’s
selected catches for 23 years. David has been stirring things up at
Whaler’s for 20 years. Shawn has been a part of Paducah’s tasteful
seafood restaurant for 25 years. Bill and Maria have kept a watchful
eye on staffers for 20 years. Ask them why? “It’s a great place to work
and it’s like a family atmosphere,” they say collectively. “When people
leave it’s usually because they have to,” the group adds.
John Harris had a successful restaurant and insurance business in
Florida, but deep down inside he had always harbored a desire to
bring his family back to his roots. “I was very comfortable there,
but when my first child, Caroline, was born it made me think about
coming home. When Johnny was born two years later, I thought
more about it,” John Harris remembers. “I wanted to raise my children
in a friendlier and safer atmosphere. I sold my business interests and
bought Whaler’s Catch from Roberta “Ro” Morse in 1991. I feel I’ve
made two major decisions in my life: one was to move away and get
the experience life has to offer; the other was to return.”
He brought with him a new expression of an original
idea that Ro Morse began on 13th Street in Paducah
in 1977. The opening of Whaler’s Catch was an
introduction of a Cajun, New Orleans-styled
seafood restaurant. The Whaler’s of today
displays many of the charter dishes and entrees
that Ro cooked up originally along with a
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number of delectable specialties that have been created along
the way. “Many of the original recipes came from Ro when
I purchased Whaler’s,” John says. “She did a fantastic job
of putting together recipes and had multitudes of ideas.
My job was not to mess it up and listen to the staff ’s input.
I have to give credit to Shawn, Tom, Bill, Linda and Ed, who
together come up with new menu ideas and concoctions.” John says
he and the staff make subtle changes all year long and also look to
customers to tell them what they like and what they’d like to have
added to the menu—because customer satisfaction is king at this
river-front establishment.
Traditionally, entrees are checked three times, staffers say. They are
looked over, of course, by the cook, then by the expediter and finally
by the server. “We think consistent, predictable food items are the key
to our continued success,” John adds. “The customer can expect the
same quality entree time after time.”
Tommy Amidon, an ex-Floridian who worked with John in the
sunshine state, seconds that emotion. “I worked with John at his
seafood restaurant, The Old South Oyster Bar, for over 12 years
before moving to Paducah,” Tommy says. “John and I worked so
well together that it was an easy decision to move to Paducah and
work with him here at Whaler’s.” Tommy says the two operate on
the same wavelength. “When John needs a colorful specialty tray or
a unique dish, I know what he means with little said. And I know
the quality of what we want to present to our loyal clientele.”
To ensure fresh inventory at Whaler’s, fish market items are rotated
on a daily basis. Customers are treated to an alternating selection of
fish such as fresh salmon, swordfish and tuna to an
assortment of shrimp and other shellfish. Along
with the seafood, spices and other accompaniments
can be purchased at the market. The entire lot can
be conveniently picked up right behind the landmark
river-front restaurant.
The staff at Whaler’s supports John’s philosophy of
customer satisfaction. Each repeatedly says that owner John

Harris is the primary reason they stay on the job. One
of the employees who was injured in a serious
automobile accident several years ago
attested to that loyalty. “The staff brought
food to me each night,” Linda R. Crowe
remembers, “and John assured me my job
would be waiting for me. It’s a strong network.”
Now celebrating more than 28 years in business,
Whaler’s Catch Restaurant, Oyster Bar and Market offers a unique
blend of past and present. The restaurant is located in the historic
Johnson Building on 123 Second Street in Paducah’s historic
downtown district overlooking the Ohio River. When Harris
opened the downtown restaurant in 1996, there was only a flame
of entrepreneurial fire sparking new interest in the historic district.
But with the courage and “can-do” attitude of most business owners,
John made the investment in what would later become a bustling
center of tourist traffic and new business development. Supporting
him in that effort was, of course, Paducah Bank.
“I see Paducah Bank as a business much
like our own, performing activities
of total commitment to its
customers and the city of
Paducah,” John explains.
“Their staff is courteous
and professional and,
like our waiters,
their dedication
to their customers makes
the bank’s

service second to none in my opinion.
Decisions are made quickly and on site.
Their locations and branches make banking
easy and convenient and they are very knowledgeable when explaining their products and
services. It’s a win-win situation for us as a local business.”
John attributes the restaurant and market’s years of success
to the community at large and the encouragement of many
members of local government as well as his Paducah Bank associates.
“Everything is right here in Paducah to help any
forward-looking business owner make a
go of his or her dream company.”
Now enough talk. How
about lunch or dinner? n
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“

have been a Paducah Bank
customer for years. I am always
amazed at the personal service they
provide. That’s especially valuable
to a working girl like me.”
— LINDA CROWE

inda R. Crowe is one of those women who has come full circle
in her life. Born and bred in Paducah, Linda graduated
from Lone Oak High School where, as a student, she
helped out in the cafeteria for class credit. Little did she know that 40
years later, she’d be creating dining experiences for hundreds of people
in scores of settings . . . and happily, without a hair net!
Now she’s more into networking.
An association of more than 20 years with Ro Morse and later, John
Harris of Whaler’s Catch, has allowed Linda to survey the local social
scene from a unique viewpoint. Her gastronomical guest list reads like
a Who’s Who of the river city. She’s wined and dined CEOs and
celebrities, governors and judges, doctors and lawyers, senators and
socialites. And she does it with the greatest of ease . . . or so it seems.
“Catering requires many, many hours of planning and preparation,”
Linda comments. “My face may be the one you see, but there are a lot
of people behind the scenes. I’m blessed to have a great team that works
hard on every event. I couldn’t do it without them!”
Even with thorough planning and an ace staff, there are sometimes
last-minute butterflies. “There always seem to be moments at every
gathering when I have this vague fear that I’ve forgotten something,”
Linda admits. “It was certainly more noticeable at first. In fact, just
recently at a wedding reception for 500 people, I actually noticed that
I was quite calm. I guess experience is finally paying off.”
Experience? Linda’s had lots of it and not just when it comes to
cuisine. During her multi-layered career she’s worked for Sunshine Dairy,
Heublein Distillers, Citizens Bank, PBS Chemicals, Adrian’s, Leroy and
Lita’s, Dairyette, and Bill’s Restaurant, which is where she actually got her
first taste of food service. “Bill’s was this little mom-and-pop restaurant on
the north side,” Linda remembers. “That was actually the first time I had
waited tables. During that time, I met so many Paducah people and their
children; many of whom I’ve eventually served again at Whaler’s.”
But it was not her desire to spend hours in the kitchen that initially
brought her to the doors of the original Whaler’s Catch. It was actually
her desire to spend her after hours at the restaurant on 13th Street. “My
friend, Felicia, and I would stop in at Whaler’s after work, and one night
as I was having conversation with a server, I asked if she thought I would

like working there. So she introduced me to the owner, Ro Morse.”
There were no positions open at that time, but Ro took Linda’s
application, and when the restaurant opened its “front room” as it came
to be called, Ro needed to add staff and the rest, as they say, is history.
“I can never say enough wonderful things about Ro Morse,” Linda
says. “She was wonderful to work for and she literally gave me the
beginnings of what has become a very gratifying career.”
Fast forward about 15 years and we find Linda serving as part of the
backbone of the wait staff at the new Whaler’s Catch Restaurant on
Paducah’s historic riverfront. This girl now knows her shrimp from her
scallops! Linda had often assisted both Ro and Tommy Amidon, Whaler’s
chef, when catering events to the point where current owner John Harris
began to see a recipe for success.
So seven years ago, John handed Linda a calendar and a calling card,
and the establishment’s new Director of Catering burst from the kitchen
followed by a trail of smoke that even now can’t catch up to this evermoving, ever-scheduling, ever- effervescent queen of catering. Dinner for
ten at the home of the hosts? No problem. A wedding reception for 450
on two floors at the Carson Center? A piece of
cake. An annual dinner under a tent in minus
13 degree temperatures? Well, maybe not so easy.
Yes, many will remember the infamous Chamber
of Commerce dinner under the tent on the cold
concrete in front of the floodwall. But those who were
in attendance will also remember that the food delivered
by woolen-mittened servers from Linda Crowe’s staff was
piping hot and oh so welcome.
“That was probably the biggest challenge of my career,” Linda
recalls. “We cooked everything at the restaurant and brought it over in
hot boxes. At the end of the evening, I had two people making coffee as
fast as they could and bringing it over in coolers, and we were literally
making one pot at a time to get out to the guests. I think I still have a
little frost bite on my fingertips from that evening!” she adds with a grin.
Proof positive that as one client recently commented after a large
wedding reception, “If you have Linda Crowe doing the catering, that’s
one thing you don’t have to worry about.” n
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SCOTT WARE

~

A full-fledged fan of the

hen Scott Ware isn’t managing the myriad medical
departments at Western Baptist Hospital, he could be
serving as an ambassador for the city of Paducah.
“This wonderful community is one of the country’s best kept secrets,”
Scott says with transplanted conviction. Scott grew up in Jonesboro,
Arkansas, went to school at the University of Arkansas, and pursued
his early career in healthcare in Pine Bluff, Arkansas. And although
his blood still runs pretty red, he admits that he’s becoming a bit more
of a blueblood now that he’s relocated to Cat country. “I quickly learned
that I needed to become a UK fan to fit in around here,” he laughs.
Fitting in hasn’t been difficult for Scott, his wife, Elizabeth, and their
daughter, Brooks, who currently reports for local NBC affiliate, WPSD.
Scott met Western Baptist Hospital president Larry Barton at a medical
center in Pine Bluff. When Larry joined Western Baptist Hospital, he
contacted Scott in 1993 and offered him the position of chief operating
officer at the system’s Paducah facility. “On my very first visit to Paducah,
I was most impressed with both the hospital and the community,” Scott
remembers. “Paducah was a neat, clean town with a big-city atmosphere
in a small-town setting. I liked the idea of living in a river town. I
remember I was impressed with the sign down by the river that Paducah
was located near more navigable waterways than any place else in the
country. That was pretty impressive.”
His impressions would only continue to grow more positive with
each succeeding visit, and after his acceptance of the position at Western
Baptist, Scott became a full-fledged fan of the river city. “Brooks went to
school here and the public school system was great. Western Baptist has
been an exciting place to pursue my career. When I came here 12 years
ago, Larry was just getting ready to present an expansion plan to his

RIVER CITY

~

board, and it seems we’ve been doing that ever since.” Case in point:
Western Baptist just completed and opened its new diagnostic imaging
center. And Scott tells us the hospital broke ground in November on
a new $20 million state-of-the-art heart center.
Scott attributes the hospital’s continued growth and success to a
commitment both on the part of the hospital and its staff as well as that
of the community at large. “I did some homework on the hospital and
the Baptist System when I came for my initial interview with Larry. The
reputation of the hospital was excellent. The quality of the employees was
exceptional. There was little doubt that the institution was in a growth
mode and that excited me. It still does,” he adds.
He’s also been stimulated by the city’s progress in the past decade.
The performing arts center, the amazing attendance of the quilt show,
the artist relocation program, and the re-invention of the downtown
business district have proven to Scott that his instincts were accurate.
“I can’t imagine living anywhere else at this point,” Scott comments.
And speaking of living arrangements, Scott points to Paducah Bank
when recalling the ease and practically painless process of buying his
home near the Country Club of Paducah. “That was a great experience,”
Scott says of his work with Suzi Narayanan (pictured at the left with Scott)
and the mortgage staff at the bank. “We hadn’t sold our previous home
when we bought this one, so that made things more complicated. I
cannot say enough about how organized, efficient, and expedient Suzi and
the mortgage lenders were in making everything fall into place. The whole
process was a breeze. They simply couldn’t have been any more helpful.”
Scott also commends Paducah Bank for its role in helping to make
Paducah his most favored hometown. “Everywhere you turn in this
community, no matter what charity or what project is in need, you can
always see Paducah Bank involved. The work they’ve done with the
Lower Town artists program is monumental. We all owe them a debt
of gratitude for restoring this part of our great city.”
Whether it’s a patient with a chronic disease or a neighborhood
suffering from disrepair, restoring health and vitality are apparently
common missions for two of Paducah’s noteworthy business partners. n
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WESTERN BAPTIST HOSPITAL ESTABLISHES A FOUNDATION FOR THE FUTURE
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ooking at Western Baptist Hospital today, you would never
imagine that there was a time when the hospital stood as an
empty shell, with weeds surrounding its frame. In fact, during its earliest
years, some commented that the people who initiated the building had
more faith than money. It’s been said, however, that faith can move
mountains, and in the hospital’s case, it moved a few weeds as well.
The vision that later became Western Baptist Hospital actually
began as early as 1945, when the Rev. George Phillips originated a
seven-member committee to build a Baptist hospital. Three years later,
groundbreaking exercises were held at 25th and Kentucky Avenue with
the theme “Building for the Glory of God and Suffering Humanity.”
Without enough money to complete construction, however, the empty
building stood among the growing weeds from 1950 to 1952.
At last, the vision became a reality when Western Baptist Hospital
opened in 1953. By 1973, the hospital had grown from 117 to 283 beds
and had added a new wing on Kentucky Avenue with more than 650
employees. At this point in the hospital’s colorful history, Paducah area
residents had pledged more than $1.4 million toward its building fund.
Characteristic of its past and indicative of its future, Western Baptist
today continues to grow. Now operating 379 licensed beds, it employs
1,660 with an annual payroll of $77 million. The main campus covers
eight square blocks from 24th to 28th streets and Broadway to Kentucky
Avenue. The hospital and adjacent structures, including five medical
office buildings, a free-standing digital imaging center, a day care center
and the area’s only parking garage, occupy about 1 million square feet of
space valued at more than $400 million.
Not only has the hospital changed in physical appearance, but also it
has made significant investments in leading-edge technology, including
advances in an all-digital diagnostic department, minimally-invasive
operative procedures and advanced cardiac and cancer care.
“Those who worked so hard to raise money to build Western Baptist
nearly 60 years ago can look at it today with well-earned pride,” said
Larry Barton, president and CEO. “From a small beginning, the hospital
has become a comprehensive medical center, bringing advanced care and
technology home to this region.”
The same mission that brought Western Baptist into existence in
1953 continues to be its guiding principle—to continue its Christian

heritage of service and to enhance the health of the people and
communities it serves.
Through the years, community support has helped the hospital
build sophisticated facilities, provide advanced technologies and recruit
experienced and dedicated physicians and staff. Now the new Western
Baptist Hospital Foundation Fund has been established in the same
tradition that first made the hospital possible, so the community can
help the hospital continue to move forward.
Long-time hospital board members Don Walker and Ned Buchanan
serve as Foundation Fund co-chairs. Both have served on the board
of Baptist Healthcare System and are actively involved in hospital and
community organizations. The two retired businessmen lead a team of
Paducah volunteers in the drive to solicit funds for the continued growth
of the hospital’s Foundation Fund.
“We are fortunate to have such capable and respected people to lead
our Foundation initiative,” Barton adds. “With their help and the continued contributions of the good people of this region, we hope to continue
a tradition of community and compassion that has helped, healed and
comforted the families of western Kentucky for more than half a century.”

The Baptist Heart Center at Western Baptist
Last fall Western Baptist broke ground on the $20 million, 79,000square-foot Baptist Heart Center adjacent to the Emergency Department,
where many cardiac emergencies are first diagnosed. The two-story center,
with a helicopter pad on the rooftop, will give cardiologists and heart
surgeons access to the most advanced cardiac technologies and procedures
in the nation.
Foundation Fund gifts will help Western Baptist continue to improve
the quality of patient care by funding the new heart center, investing in
life-saving technology and attracting world-class physicians.

Many Ways To Give
The foundation will accept gifts in a variety of forms (cash, securities, real
estate, trusts, personal residence/farm with retained use, new/existing life
insurance policies, income stream, wills). For more information, including
a variety of naming opportunities to recognize donors in the new Baptist
Heart Center, phone (270) 575-2871 or go to westernbaptist.com. n
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A CONVERSATION WITH MAURIE MCGARVEY

It applies to more than sauce at Paducah Bank. It applies to the
100% participation and record contribution to the 2006 United Way Campaign.

OW! It seems to be an expression frequently tossed
around at Paducah Bank. This time it’s with regard
to the bank’s 100% participation by employee/owners
in the 2006 United Way Campaign. Bank participants contributed
a total of $50,507 to this year’s campaign. That amount, combined
with a matching 50 cents per dollar amount by Paducah Bank
itself, amounted to a grand total (drum roll please) of $75,760.50.
Not only is this a record-setting year for total contributions, but
it’s the 10th consecutive year that the bank has experienced total
participation by its people. “Every day I feel so fortunate to be able
to work for this company and with each one of these great people,”
comments Maurie McGarvey, the bank’s campaign chair. “I want
to publicly congratulate each and every employee for being a part
of this charitable solution for our community.”

The Conversation with Maurie
Q. What strategies did you employ to reach your campaign goal?
A. Strategies? We do several things. We provide incentives for giving such as
cash gifts, days off, gift certificates. We invite guest speakers from
United Way to come in and talk to our employees about the services
they offer. We have contests to raise even more money and most
importantly, we just ask. When asked, our employees always step up.
Q. How do you view the work of the United Way in this community?
A. In one word: indispensable. The Paducah/McCracken County United
Way services only our city and county. Every gift stays here. Every
gift is allocated to one of the 14 partner agencies or to other
organizations in our community that have a need. Last year, they
served 30,000 people in our community. That’s 30,000 friends

and neighbors who, without the
help of United Way, would have
been on the street, not have had
anything to eat, would not have
been able to pay their electric bill
or would not have had clothes
to wear, and the list goes on. The
lives of many of these people
depend on the help they get from
United Way. And it’s not just
those who experience a tragedy
in their lives. My son learned to
swim with the Red Cross. My
son is a Boy Scout. Both of these
agencies are United Way partner
agencies. So both my child and
I have been a beneficiary of
these services. United Way helps
every citizen in one capacity or
another.

O

“Paducah Bank ncesetsagain,
the bar
for United Way support in our
community. We are so grateful
for your hard work and for
everything the Bank does to
support United Way and its
partner agencies.”
— G EORGANN L OOKOFSKY ,
2006 C AMPAIGN C O -C HAIR &
USEC P UBLIC A FFAIRS M ANAGER

Q. Why do you think the bank has such
committed contributors among the staff?
A. The giving example is set by our leadership. Our leadership walks the talk
and everyone who sees their commitment can’t help but be captured
by it. It’s real, it’s unselfish and it’s passionate. And each person is
ultimately a leader by accepting the responsibility for taking care
of their community. n

Maurie McGarvey, Senior Vice President/Human Resources Director at Paducah Bank has been a volunteer for United Way for 12 years in one capacity or
another. She has served as President of the Board, Campaign Co-Chair, Member of the Campaign Cabinet, Loaned Executive, Secretary of the Board, BBQ on the
River Run Volunteer, Community Investment Panel Chair, and Paducah Bank’s Employee Campaign Coordinator. In 1997 she was named the Paducah/McCracken
County United Way Volunteer of the Year, and in 1998 she was named the Outstanding Kentucky Volunteer by the United Way of Kentucky.
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Seeking Information and Assistance Can Be the First
Step to Financial and Emotional Peace of Mind
lder law, unlike so many areas of legal practice, is not
confined to one area of the law. It is unique in that it
focuses on the legal issues facing a specific age group of clients rather
than a particular legal issue. More specifically, elder law deals with
the multitude of legal issues facing seniors and their caregivers. I am
often asked how elder law is different from traditional estate planning
such as wills and trusts. I believe the best description is to say that
estate planning is a subcategory of elder law because elder law, in
addition to traditional estate planning, involves issues such as:

Estate preservation
Medicaid
Supplemental and long-term care insurance
Medicare
Housing issues
Nursing home issues, including discrimination, patients’ rights,
and nursing home quality issues
Elder abuse, neglect, and exploitation
Healthcare quality
Consumer protection issues
Estate planning
Planning for disabled children
Disability planning, including the use of durable powers of attorney,
living trusts, and living wills
Conservatorships and guardianships

42

!

Expressions W I N T E R 2 0 0 6

One of the most common issues clients seem to be
concerned with is planning for long-term care or an extended
stay in a nursing home. Many aging adults are often worried about
whether or not they will be able to pay for a long-term stay in a
nursing home. Attorneys and counselors are often called on to assist
clients with developing a comprehensive estate plan which includes a
plan for long-term care and disability planning.
For those clients who do not have funds available to pay for
nursing home care, I have assisted with qualifying them or their spouse
for Medicaid, which is the only government program, excluding
veteran’s benefits, that may help pay for long-term care costs. I am
often asked to assist with those issues because Medicaid eligibility rules
are complicated, and each state, within established federal guidelines,
has its own Medicaid rules.
The relationship between the elder law attorney and client is
holistic in that it covers not only legal issues but also involves a personal
relationship. That requires the attorney to relate to and understand
what the client wants and/or needs not only from a legal perspective,
but also with an understanding and a sensitivity of the aging process
and recognition that physical limitations or advanced age does not
imply incompetence or disability. That often requires the attorney to
make clients feel comfortable so they will engage in full disclosure of
their situation and concerns.
Oftentimes, I am not only dealing with a client’s legal issues, but
issues surrounding family disputes and a senior’s sense of loss of
independence. Of course, it is this aspect of the relationship which I
find especially rewarding. At the end of the day, it is a good feeling to
know that you have given someone peace of mind or helped them to
resolve a difficult problem. n

by MelissaYATES
DENTON & KEULER LAW FIRM
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Protect Yourself.
Be Aware.
BEWARE of
Financial Fraud.
“

46

he best defense the bank has in combating fraud is the
education of our customers,” says Ashley Ottway, Paducah
Bank’s Bank Secrecy Act (BSA) officer. “And some customers are reluctant to admit that they have fallen victim to fraud. It’s important
they understand that we’re here to help them.”
Recently the FBI issued a warning with regard to financial
fraud. The communication listed a number of questions to help
identify the actuality of fraud. The communiqué addresses five
different scams that have grown at an alarming rate, due in part
to the explosive growth and use of the internet. Specifically, the
information addresses the Internet Fraudulent Check Scam, Foreign
Lottery Scam, Nigerian Fraud Scam, Re-Shippers Facilitating Illicit
Money Transfer, and Phishing Scam. The questions can also address
these scams used in combination or in tandem. “Scam artists are able
to remain anonymous by using the postal system and the internet,”
Ashley explains. “A majority of these scams are initiated from
foreign countries which creates obstacles for U.S. and foreign law
enforcement to prosecute the culprits.”
Because law enforcement has difficulty addressing all or even the
majority of these cases, the FBI has pursued a proactive effort to
educate the public and assist financial institutions. Simply put, the
intent of this question and answer form is to prevent transactions
stemming from these scams from ever being processed and to prevent
citizens from falling victim to these scams.
The answer to these questions should help to discern if the
suspicious transaction is the product of a scam.
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If you can answer “yes” to any of
the following questions, you could be
involved in a FRAUD or about to be
SCAMMED!
(The term “check” in this
case refers to any negotiable
instrument such as a personal check,
money order, cashier’s check, etc.)
q Is the CHECK from an item you sold on the internet, such
as a car, boat, or jewelry, etc.?
q Is the amount of the CHECK more than the item’s selling price?
q Did you receive the CHECK via an overnight delivery service?
q Is the CHECK connected to communicating with someone
by email?
q Is the CHECK drawn on a business or individual account that is
different from the person buying your item or produce?
q Have you been instructed to either wire, send or ship money, as
soon as possible, to a large U.S. city or to another country such
as Canada, England, or Nigeria?
q Have you been asked to PAY money to receive a deposit from
another country such as Canada, England, or Nigeria?
q Are you receiving PAY or a COMMISSION for facilitating money
transfers through your account?
q Did you respond to an email requesting you to confirm, update,
or provide your account information?
If you answered “yes” to any of these questions, contact Paducah
Bank personnel immediately. n

A Community Canvas
that Grows More
ARTISTIC Every Day
Paducah’s Artist Relocation Program encourages
artists from across the country to relocate to
the city’s Lower Town neighborhood. The city
provides incentives for artist relocation, including historic homes
offered at affordable rates, and Paducah Bank lends relocating
artists funds to restore the houses. The Artist Relocation
Program contributes to the revitalization of a blighted
historic neighborhood, strengthens the creative economy of Paducah,
and creates a renewed residential community in the downtown area.

f you go to the

RUDY BRUNER AWARD website

www.brunerfoundation.org/rba/p/2005, this (pictured above)

is what you’ll see posted under the foundation’s 2005 Silver Award
category. That’s right, Paducah’s Artist Relocation Program was one
of four silver awards presented to urban projects around the country.

From the Site
American cities embody our nation’s greatest triumphs and most
daunting challenges. At their best they showcase the rich diversity,
cultural achievement, and democratic values that characterize the
American spirit. At their worst they reflect our country’s most
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persistent social ills—economic disparity, hopelessness, neglect, and
abandonment. Yet there are those places that are developed with
such vision and imagination that they transform urban problems into
creative solutions. The Rudy Bruner Award for Urban Excellence
(RBA) seeks to discover those special places and to celebrate and
publicize their achievements.
The Rudy Bruner Award for Urban Excellence was created in 1986
by Simeon Bruner, and was named in honor of his late father. The
Award was created by Mr. Bruner to foster a better understanding of
the role of architecture in the urban environment and has become
one of America’s leading forums for the discussion of issues related to
urban architecture, planning, and revitalization. The Rudy Bruner
Award has been recognized by the U.S. Conference of Mayors, the
U.S. Department of Housing and Urban Development, and the
Environmental Design Research Associates. n

Tell a friend about
When your friend opens any personal account, you both
will receive a GEORGE FOREMAN GRILL.

Patented contact design grills
fast and evenly • 6”x 7” nonstick
cooking surface • Cook meat & toast
your bread at the same time • Includes
drip tray & spatula • Comes in 3 colors

575.5700
www.paducahbank.com
MEMBER FDIC

•

$50 required to open account.

GIFT OFFER BEGINS

JANUARY 13

“Neither SNOW nor rain nor heat nor gloom of night stays these couriers
from the swift completion of their appointed rounds.” —H ERODOTUS *

[

And you thought it was only about the Pony Express? In our case, it’s equally applicable to the PADUCAH BANK EXPRESS fleet of bankers!

* Actually, the well-known slogan appears in the works of Herodotus and describes the expedition of the Greeks against the Persians under Cyrus, about 500 B.C.
The Persians operated a system of mounted postal couriers, and the sentence describes the fidelity with which their work was done.

Member FDIC

